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Turn Your Customers into True Believers Penguin

At first glance, companies like Apple and Nike have little in
common with organizations like the Hell’s Angels and the
Unification Church. But in reality, they all fulfill the main definition
of a cult: They attract people who see themselves as different
from the masses in some fundamental way. Contrary to
stereotypes, most cult members aren’t emotionally
unstable—they’re just normal folks searching for a sense of
belonging. Marketing expert Douglas Atkin has spent years
researching both full-blown cults and companies that use cult-
branding techniques.He interviewed countless cult members to
find out what makes them tick. And he explains exactly how
brands like Harley-Davidson, Saturn, JetBlue, and Ben & Jerry’s
make their customers feel unique, important, and part of an
exclusive group—and how that leads to solid, long-term
relationships between a company and its customers. In addition
to describing a fascinating phenomenon, The Culting of Brands
will be of enormous value to business leaders. It will teach
marketers how to align themselves with a specific segment of the
population, how to attract and keep new "members," how to
establish a mythology about the company, and how to manage a
workforce filled with true believers. Once a brand achieves cult
status, it becomes almost impossible for a competitor to dethrone
it. The Culting of Brands will reveal the secrets of fierce customer
identification and, most important, unbreakable loyalty.

The Culting of Brands

When Customers Become True Believers

A fresh and original look at the phenomenon of "cult branding" --
how companies cultivate fanatical customer loyalty. At first
glance, companies like Apple and Nike have little in common with
organizations like the HellA's Angels and the Unification Church.
But in reality, they all fulfill the main definition of a cult: They
attract people who see themselves as different from the masses
in some fundamental way. Contrary to stereotypes, most cult
members arenA't emotionally unstableA—theyA're just normal
folks searching for a sense of belonging. Marketing expert
Douglas Atkin has spent years researching both full-blown cults
and companies that use cult-branding techniques. He interviewed
countless cult members to find out what makes them tick. And he
explains exactly how brands like Harley- Davidson, Saturn,
JetBlue, and Ben & JerryA's make their customers feel unique,
important, and part of an exclusive groupA—and how that leads
to solid, long-term relationships between a company and its
customers. In addition to describing a fascinating phenomenom,
The Culting of Brands will be of enormous value to business
leaders. It will teach marketers how to align themselves with a
specific segment of the population, how to attract and keep new
A“members,A” how to establish a mythology about the company,
and how to manage a workforce filled with true believers. Once a
brand achieves cult status, it becomes almost impossible for a
competitor to dethrone it. The Culting of Brands will reveal the
secrets of fierce customer identification and, most important,
unbreakable loyalty.

What Great Brands Do



The Seven Brand-Building Principles that Separate the
Best from the Rest John Wiley & Sons

Discover proven strategies for building powerful, world-
classbrands It's tempting to believe that brands like Apple, Nike,
andZappos achieved their iconic statuses because of serendipity,
anunattainable magic formula, or even the genius of a
singlevisionary leader. However, these companies all adopted
specificapproaches and principles that transformed their ordinary
brandsinto industry leaders. In other words, great brands can
bebuilt—and Denise Lee Yohn knows exactly how to do
it.Delivering a fresh perspective, Yohn's What Great Brands
Doteaches an innovative brand-as-business strategy that
enhancesbrand identity while boosting profit margins, improving
companyculture, and creating stronger stakeholder relationships.
Drawingfrom twenty-five years of consulting work with such top
brands asFrito-Lay, Sony, Nautica, and Burger King, Yohn explains
keyprinciples of her brand-as-business strategy. Reveals the
seven key principles that the world's best brandsconsistently
implement Presents case studies that explore the brand building
successesand failures of companies of all sizes including IBM,
Lululemon,Chipotle Mexican Grill, and other remarkable brands
Provides tools and strategies that organizations can startusing
right away Filled with targeted guidance for CEOs, COOs,
entrepreneurs, andother organization leaders, What Great Brands
Do is anessential blueprint for launching any brand to
meteoricheights.

A New Brand World

Eight Principles for Achieving Brand Leadership in the
Twenty-First Century Penguin

What does it really take to succeed in business today? In A New
Brand World, Scott Bedbury, who helped make Nike and
Starbucks two of the most successful brands of recent years,
explains this often mysterious process by setting out the
principles that helped these companies become leaders in their
respective industries. With illuminating anecdotes from his own
in-the-trenches experiences and dozens of case studies of other
winning—and failed—branding efforts (including Harley-Davidson,
Guinness, The Gap, and Disney), Bedbury offers practical, battle-
tested advice for keeping any business at the top of its game.

The Business of Belonging

How to Make Community your Competitive Advantage John
Wiley & Sons

"A tactical primer for any business embarking on the critical work
of actively building community."—Seth Godin, Author, This is
Marketing "This book perfectly marries the psychology of
communities, with the hard-earned secrets of someone who's
done the real work over many years. David Spinks is the master
of this craft."—Nir Eyal, bestselling author of Hooked and
Indistractable The rise of the internet has brought with it an
inexorable, almost shockingly persistent drive toward community.
From the first social networks to the GameStop trading
revolution, engaged communities have shown the ability to
transform industries. Businesses need to harness that power. As
business community expert David Spinks shows in The Business
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of Belonging: How to Make Community your Competitive
Advantage, the successful brands of tomorrow will be those that
create authentic connection, giving customers a sense of real
belonging and unlocking unprecedented scale as a result. In his
career of over 10 years in the business of building community,
Spinks has learned what a winning community strategy looks like.
From the fundamental concepts—including how community
drives measurable business value and what the appropriate
metrics are—to high-level community design and practical
engagement techniques, The Business of Belonging is an epic
journey into the world of community building. This book is for
decision makers who want to better understand the value and
opportunity of community, and for community professionals who
want to level up their strategy. Featuring a foreword by Startup
Grind and Bevy cofounder Derek Andersen, it will give you a step-
by-step model for strategically planning, creating, facilitating, and
measuring communities that drive business growth. Attracting
and retaining community members who are also loyal customers,
brand evangelists, and leaders—that’'s the goal for today’s
connected businesses, and this book is the map to getting there.

The Power of Cult Branding

How 9 Magnetic Brands Turned Customers Into Loyal
Followers (and Yours Can, Too!) Crown Business

Written for marketing specialists and entrepreneurs who want to
thrive in an increasingly competitive marketplace this guide
explains how to create a loyal core of repeat customers.

Building Better Brands

A Comprehensive Guide to Brand Strategy and ldentity
Development Simon and Schuster

Building Better Brands is the essential guide to creating and
evolving brands. Leveraging three decades of brand consulting
for legendary companies like Caterpillar, Harley-Davidson, 3M,
Owens-lllinois, National Australia Bank, and American Express, as
well as middle-market and new-media startups, Scott Lerman
shares the processes and frameworks needed to build great
brands. This book is for you if you're a CEO seeking to enhance
your knowledge of the branding process, a
marketing/communications specialist who wants to take a
leadership role in advancing an organizations brand, a brand
consultant who is striving to sharpen and extend your skills, or a
student who wants to jump-start a career in branding. Whatever
its starting point--market leader or struggling competitor--any
organization that follows this step-by-step guide will end up with
a better brand.

Direct Mail Copy that Sells! Prentice Hall Press

Shows examples of good and poor copywriting, explains how to
motivate potential buyers, and suggests ways to improve one's
writing skills

Brands of Faith

Marketing Religion in a Commercial Age Routledge
In a society overrun by commercial clutter, religion has become



yet another product sold in the consumer marketplace, and faiths
of all kinds must compete with a myriad of more entertaining and
more convenient leisure activities. Brands of Faith argues that in
order to compete effectively faiths have had to become brands -
easily recognizable symbols and spokespeople with whom
religious prospects can make immediate connections Mara
Einstein shows how religious branding has expanded over the
past twenty years to create a blended world of commerce and
faith where the sacred becomes secular and the secular sacred.
In a series of fascinating case studies of faith brands, she
explores the significance of branded church courses, such as
Alpha and The Purpose Driven Life, mega-churches, and the
popularity of the televangelist Joel Olsteen and television
presenter Oprah Winfrey, as well as the rise of Kaballah. She asks
what the consequences of this religious marketing will be, and
outlines the possible results of religious commercialism - good
and bad. Repackaging religion - updating music, creating teen-
targeted bibles - is justifiable and necessary. However, when the
content becomes obscured, religion may lose its unique selling
proposition - the very ability to raise us above the market.

Creating Customer Evangelists

How Loyal Customers Become a Volunteer Sales Force
Lightning Source Incorporated

When customers are truly thrilled about their experience with a
product or service, they have the potential to become one of its
influential evangelists. Savvy marketing professionals know that
this group of true believers can be leveraged as a potent force to

build word of mouth that leads to new customers. Creating
Customer Evangelists explains how to develop marketing and
sales strategies that create communities of passionate
customers. By cultivating a dialogue and then creating emotion-
driven relationships with customers, companies can inspire
grassroots support. Creating Customer Evangelists shows how to
convert good customers into exceptional ones who willingly
spread the word. "Lessons of customer evangelism related
through real life company stories make this book an absorbing
read." -- Harvard Business School "I'll admit it: at first, | was a
skeptic. But halfway through this savvy and compelling book, |
became a convert. And by the time I'd turned the last page, I'd
become an evangelist. Say it with me, brothers and sisters:
customer evangelism is the future!" -- Dan Pink, author of Drive
and A Whole New Mind "An inspiring and thorough book packed
with real life examples, action items and insight." -- Emanuel
Rosen, author of The Anatomy of Buzz Jackie Huba and Ben
McConnell, authors of Citizen Marketers, popularized the term
"customer evangelism." The Seth Godin-edited New York Times
bestseller The Big Moo featured them among 33 of "the world's
smartest business thinkers."

When Enough is Enough

A Comprehensive Guide to Successful Intervention Penguin
Read Candy Finnigan's posts on the Penguin Blog. From a
nationally recognized addiction specialist featured on the A&E
series Intervention, a comprehensive and compassionate guide to
confronting a loved one with an addiction. What do you do when
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someone you care about is caught in the downward spiral of
addiction? The goal of an intervention is to get the person who is
addicted to alcohol, to drugs, to gambling, to sex, to what have
you to seek treatment-to seek treatment today. And it is
remarkably effective: over 80 percent of people faced with an
intervention agree to get help. In When Enough Is Enough, Candy
Finnigan offers support, advice, and hope to people who care
about someone with an addiction. She acknowledges that
although intervention is a powerful tool, it is a complicated
process-one that absolutely must be done right. This kind of
confrontation must be highly structured, and Finnigan-a veteran
of hundreds of interventions-provides a frank but sympathetic
guide to preparing for and staging an intervention. By talking
readers through the personal, medical, psychiatric, financial, and
legal issues involved, she turns what seems like a chaotic and
overwhelming task into a manageable and empowering
experience.

The Tanning of America

How Hip-Hop Created a Culture That Rewrote the Rules of
the New Economy Avery

Traces the rise of hip-hop from a niche genre to mainstream
culture, revealing how it has contributed to a new generation of
multi-ethnic consumers who share experiences and values that
can be tapped for marketing campaigns.

Pattern Recognition Penguin UK
Pattern Recognition - a pulsating techno-thriller by William

Gibson, bestselling author of Neuromancer Cayce Pollard has
been flown to London. She's a 'coolhunter' - her services for hire
to global corporations desperate for certainty in a capricious and
uncertain world. Now she's been offered a special project: track
down the makers of the addictive online film that's lighting up the
'net. Hunting the source will take her to Tokyo and Moscow and
put her in the sights of Japanese computer crazies and Russian
Mafia men. She's up against those who want to control the film,
to own it - who figure breaking the law is just another business
strategy. The kind of people who relish turning the hunter into
the hunted . . . William Gibson is a prophet and a satirist, a black
comedian and an outstanding architect of cool. Readers of Neal
Stephenson, Ray Bradbury and lain M. Banks will love this book.
Pattern Recognition is the first novel in the Blue Ant trilogy - read
Spook Country and Zero History for more. 'A big novel, full of bold
ideas . . . races along like an expert thriller' GQ 'Dangerously hip.
Its dialogue and characterization will amaze you. A wonderfully
detailed, reckless journey of espionage and lies' USA Today 'A
compelling, humane story with a sympathetic heroine searching
for meaning and consolation in a post-everything world' Daily
Telegraph Idoru is a gripping techno-thriller by William Gibson,
bestselling author of Neuromancer 'Fast, witty and cleverly
politicized' Guardian

Competitive Strategy
Techniques for Analyzing Industries and Competitors New

York : Free Press ; Toronto : Maxwell Macmillan Canada
Presents the comprehensive framework of analytical techniques



to help a firm analyze its industry as a whole and predict the
industry's future evolution, to understand its competitors and its
own position ...

How to Be a Fascist

A Manual Penguin

The first and only guide to turning your 21st century democracy
into a fascist paradise. Democracy is difficult, flawed and
unstable. It involves barely distinguishable political parties taking
part in lengthy, overcomplicated and expensive decision-making
processes. Trying to engage so many people with political issues
seems to lead only to complexity and disagreement. So why
bother? Doesn't fascism guarantee a more effective and efficient
management of the state? In this short, bitingly ironic mixture of
On Tyranny and The Psychopath Test, Italian political activist
Michela Murgia explores the logic that is attracting increasing
numbers of voters to right-wing populism. Far from its origins in
the 20th century, fascism is once again on the rise in an age of
increased connectivity and globalism. Murgia shows how many of
the elements of our society that we might think would combat
closed-mindedness and xenophobia actually fan the flames.
Closing with a "fascistometer" to measure the reader's own
authoritarian inclinations, How to be a Fascist is a refreshingly
direct, polemical book that asks us to confront the fascisim in our
governments, in our societies, and in our own political leanings.

Drape Drape 2 Laurence King Publishing
Drape Drape 2 is the follow-up to the cult Japanese draping book

Drape Drape and the latest in the new series from Bunka Fashion
College. Includes 14 stylish contemporary designs for tops,
dresses, skirts, vests, and jackets, with easy-to-follow step-by-
step instructions and diagrams that skilfully guide the reader
through the draping process. With two full-scale patterns at the
back, this book provides exciting design ideas and highly
practical techniques for readers looking to continue exploring the
art of draping.

The Airbnb Story

How Three Ordinary Guys Disrupted an Industry, Made
Billions . . . and Created Plenty of Controversy Houghton
Mifflin Harcourt

“An engrossing story of audacious entrepreneurism and big-
industry disruption, [this] is a tale for our times.” —Charles
Duhigg, author of Smarter Faster Better An investigative look into
a beloved, disruptive, notorious start-up This is the remarkable
behind-the-scenes story of the creation and growth of Airbnb, the
online lodging platform that is now the largest provider of
accommodations in the world. At first just the wacky idea of
cofounders Brian Chesky, Joe Gebbia, and Nathan Blecharczyk,
Airbnb has become indispensable to millions of hosts and
travelers around the world. Fortune editor Leigh Gallagher
presents the first nuanced, in-depth look at the Airbnb
phenomenon—the successes and controversies alike—and takes
us behind the scenes as the company’s young CEO steers into
increasingly uncharted waters. “A fast-paced, fun dive into one of
the seminal firms of our time; through the tale of Airbnb, Leigh
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Gallagher shows us how the sharing economy can be a force for
emotional connection—as well as for social and business
disruption.” —Rana Foroohar, Financial Times columnist and CNN
global economic analyst

Handbook on Brand and Experience Management Edward
Elgar Pub

This important Handbook explores new and emerging directions
in both brand management research and practice. It
encompasses a diverse set of approaches including the latest
academic research offering new frameworks for understanding
brand management, the researcher's perspective on current tools
in practice by brand managers, new research and conceptual
frameworks for understanding and managing customer
experiences and recent empirical research and scale
development in both brand and experience management. the
book focuses on practical, managerial, and organizational best
practices.

Counseling the Culturally Diverse

Theory and Practice John Wiley & Sons

Sticky Branding

12.5 Principles to Stand Out, Attract Customers, and Grow
an Incredible Brand Dundurn

Stand out, attract customers and grow your company into a
sticky brand. Sticky Branding provides practical, tactical ideas of

how mid-market companies — companies with a marketing
budget, but not a vast one — are challenging the status quo and
growing sticky brands.

Super Strategist

The Art and Science of Modern Account Planning

Super Strategist: The Art and Science of Modern Account Planning
is the only modern guide to advertising's arguably most vital
discipline, that has been written with the passion of someone
who's found their calling and the wisdom of an industry veteran
who is still actively leading strategy in a large, modern, full-
service agency. Super Strategist is full of practical advice for
newcomers and usable strategies and insights for experienced
planners, or anyone with an interest in the discipline. Readers will
find clear outlines of the role of account planners within an
agency, including step-by-step plans to achieve success with
clients large and small: how to conduct modern consumer
research, develop and implement the creative brief, use data
skillfully to protect and improve great work, and use all of these
tools and more to influence the feather in the planner's cap--the
customer journey. Whether it's called account planning, brand
planning, strategic planning, or creative strategy, the goal is the
same: to inspire brilliant work that is backed by rigor and data.
Creative is still king, but in today's fractured markets clients need
to know their multi-million-dollar campaigns are supported by up-
to-the-minute research and data-driven insights. Account
planners ensure, as Douglas Atkins puts it in the foreword, that
the work is idea-led, but consumer-informed. To find that perfect



balance of art and science, the successful account planner is "X-
shaped" experienced in digital, social, communications and brand
strategy, comfortable in creative and quantitative disciplines--a
Super Strategist who is the fulcrum of any successful agency.

Religion in Consumer Society

Brands, Consumers and Markets Ashgate Publishing, Ltd.

Presenting an overview of an emerging field in the study of
contemporary religion, this book, together with a complementary
volume Religion in the Neoliberal Age, explores issues of religion,
neoliberalism and consumer society. Claiming that we have
entered a new phase that implies more than the recasting of
state-religion relations, the authors examine how religious
changes are historically anchored in modernity but affected by
the commoditization, mediatization, neoliberalization and
globalization of society and social life. Religion in Consumer
Society explores religion as both shaped by consumer culture and
as shaping consumer culture. Following an introduction which
critically analyses studies on consumer culture and integrates
scholarship in the sociology of religion, this book explores the
following topics: how consumerism and electronic media have
shaped globalized culture, and how this is affecting religion; the
dynamics and characteristics of often overlooked middle-class
religion, and how these relate to globalization and differences
between 'developed' and 'emerging' countries; emerging trends,
and how we understand phenomena as different as mega
churches and holistic spiritualistic journeys, and how the
pressures of consumer culture act on religious traditions,
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indigenous and exogenous; the politics of religious phenomena in
the Age of Neoliberalism; and the hybrid areas emerging from
these reconfigurations of religion and the market. Outlining
changes in both the political-institutional and cultural spheres,
the contributors offer an international overview of developments
in different countries and state of the art representation of
religion in the new global political economy.

Consumer Tribes Routledge

Marketing and consumer research has traditionally
conceptualized consumers as individuals- who exercise choice in
the marketplace as individuals not as a class or a group. However
an important new perspective is now emerging that rejects the
individualistic view and focuses on the reality that human life is
essentially social, and that who we are is an inherently social
phenomenon. It is the tribus, the many little groups we belong to,
that are fundamental to our experience of life. Tribal Marketing
shows that it is not individual consumption of products that
defines our lives but rather that this activity actually facilitates
meaningful social relationships. The social ‘links’ (social
relationships) are more important than the things (brands etc.)
The aim of this book is therefore to offer a systematic overview of
the area that has been defined as “cultures of consumption”-
consumption microcultures, brand cultures, brand tribes, and
brand communities. It is though these that students of marketing
and marketing practitioners can begin to genuinely understand
the real drivers of consumer behaviour. It will be essential to
everyone who needs to understand the new paradigm in
consumer research, brand management and communications
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management.
Your Ad Here

The Cool Sell of Guerrilla Marketing NYU Press

2015 Susanne K. Langer Award for Outstanding Scholarship,
Media Ecology Association2013 Book of the Year, Visual
Communication Division, National Communication Association
Amidst the profound upheavals in technology, economics, and
culture that mark the contemporary moment, marketing
strategies have multiplied, as brand messages creep ever deeper
into our private lives. In Your Ad Here, an engaging and timely
new book, Michael Serazio investigates the rise of “guerrilla
marketing” as a way of understanding increasingly covert and
interactive flows of commercial persuasion. Digging through a
decade of trade press coverage and interviewing dozens of
agency CEOs, brand managers, and creative directors, Serazio
illuminates a diverse and fascinating set of campaign examples:
from the America’s Army video game to Pabst Blue Ribbon’s
“hipster hijack,” from buzz agent bloggers and tweeters to The
Dark Knight's “Why So Serious?” social labyrinth. Blending
rigorous analysis with eye-opening reporting and lively prose,
Your Ad Here reveals the changing ways that commercial culture
is produced today. Serazio goes behind-the-scenes with symbolic
creators to appreciate the professional logic informing their work,
while giving readers a glimpse into this new breed of “hidden
persuaders” optimized for 21st-century media content, social
patterns, and digital platforms. Ultimately, this new form of
marketing adds up to a subtle, sophisticated orchestration of
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consumer conduct and heralds a world of advertising that
pretends to have nothing to sell.

| Love It Here

How Great Leaders Create Organizations Their People
Never Want to Leave Page Two

Give your employees something good to talk about. Emmy
Award-winning speaker Clint Pulver--aka the Undercover
Millennial--shares insights gleaned from more than ten thousand
undercover interviews with employees across the country,
revealing the best methods for identifying talent, building a sense
of ownership, and developing a successful workplace culture that
employees will love. You'll also learn the number one driver of
employee turnover (spoiler: it has everything to do with you!),
what you can do to stop an exodus, and how to build a team that
really works. Soon, you'll be recognizing possibilities where
others see problems, and capturing the power of small moments
to create a meaningful legacy. Your company can be a place
where people don't just survive, but thrive. | Love It Here shows
you how.

This Is Marketing

You Can't Be Seen Until You Learn to See Penguin

#1 Wall Street Journal Bestseller Instant New York Times
Bestseller A game-changing approach to marketing, sales, and
advertising. Seth Godin has taught and inspired millions of
entrepreneurs, marketers, leaders, and fans from all walks of life,



via his blog, online courses, lectures, and bestselling books. He is
the inventor of countless ideas that have made their way into
mainstream business language, from Permission Marketing to
Purple Cow to Tribes to The Dip. Now, for the first time, Godin
offers the core of his marketing wisdom in one compact,
accessible, timeless package. This is Marketing shows you how to
do work you're proud of, whether you're a tech startup founder, a
small business owner, or part of a large corporation. Great
marketers don't use consumers to solve their company's
problem; they use marketing to solve other people's problems.
Their tactics rely on empathy, connection, and emotional labor
instead of attention-stealing ads and spammy email funnels. No
matter what your product or service, this book will help you
reframe how it's presented to the world, in order to meaningfully
connect with people who want it. Seth employs his signature
blend of insight, observation, and memorable examples to teach
you: * How to build trust and permission with your target market.
* The art of positioning--deciding not only who it's for, but who it's
not for. * Why the best way to achieve your goals is to help
others become who they want to be. * Why the old approaches to
advertising and branding no longer work. * The surprising role of
tension in any decision to buy (or not). * How marketing is at its
core about the stories we tell ourselves about our social status.
You can do work that matters for people who care. This book
shows you the way.

The Psychodynamics of Social Networking

Consumption and Spirituality Routledge

12

This book sheds light on the consumption of spiritual products,
services, experiences, and places through state-of-the-art studies
by leading and emerging scholars in interpretive consumer
research, marketing, sociology, anthropology, cultural, and
religious studies. The collection brings together fresh views and
scholarship on a cultural tension that is at the centre of the lives
of countless individuals living in postmodern societies: the
relationship between the material and the spiritual, the sacred
and the profane. The book examines how a variety of agents -
religious institutions, spiritual leaders, marketers and consumers
- interact and co-create spiritual meanings in a post-
disenchanted society that has been defined as a 'supermarket of
the soul." Consumption and Spirituality examines not only
religious organizations, but also brands and marketers and the
way they infuse their products, services and experiences with
spiritual meanings that flow freely in the circuit of culture and can
be appropriated by consumers even without purchase acts. From
a consumer perspective, the book investigates how spiritual
beliefs, practices, and experiences are now embedded into a
global consumer culture. Rather than condemning consumption,
the chapters in this book highlight consumers' agency and the
creative processes through which authentic spiritual meanings
are co-created from a variety of sources, local and global, and
sacred and profane alike.

Clean Code in JavaScript

Develop reliable, maintainable, and robust JavaScript
Packt Publishing Ltd
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Get the most out of JavaScript for building web applications
through a series of patterns, techniques, and case studies for
clean coding Key Features Write maintainable JS code using
internal abstraction, well-written tests, and well-documented
code Understand the agents of clean coding like SOLID principles,
OOP, and functional programming Explore solutions to tackle
common JavaScript challenges in building Uls, managing APIs,
and writing states Book Description Building robust apps starts
with creating clean code. In this book, you’ll explore techniques
for doing this by learning everything from the basics of JavaScript
through to the practices of clean code. You'll write functional,
intuitive, and maintainable code while also understanding how
your code affects the end user and the wider community. The
book starts with popular clean-coding principles such as SOLID,
and the Law of Demeter (LoD), along with highlighting the
enemies of writing clean code such as cargo culting and over-
management. You'll then delve into JavaScript, understanding the
more complex aspects of the language. Next, you’ll create
meaningful abstractions using design patterns, such as the Class
Pattern and the Revealing Module Pattern. You'll explore real-
world challenges such as DOM reconciliation, state management,
dependency management, and security, both within browser and
server environments. Later, you'll cover tooling and testing
methodologies and the importance of documenting code. Finally,
the book will focus on advocacy and good communication for
improving code cleanliness within teams or workplaces, along
with covering a case study for clean coding. By the end of this
book, you'll be well-versed with JavaScript and have learned how
to create clean abstractions, test them, and communicate about
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them via documentation. What you will learn Understand the true
purpose of code and the problems it solves for your end-users
and colleagues Discover the tenets and enemies of clean code
considering the effects of cultural and syntactic conventions Use
modern JavaScript syntax and design patterns to craft intuitive
abstractions Maintain code quality within your team via wise
adoption of tooling and advocating best practices Learn the
modern ecosystem of JavaScript and its challenges like DOM
reconciliation and state management Express the behavior of
your code both within tests and via various forms of
documentation Who this book is for This book is for anyone who
writes JavaScript, professionally or otherwise. As this book does
not relate specifically to any particular framework or
environment, no prior experience of any JavaScript web
framework is required. Some knowledge of programming is
assumed to understand the concepts covered in the book more
effectively.

Digital Disruption in Marketing and Communications

A Strategic and Organizational Approach Routledge

This book sets out the new frontier of marketing and
communication through real case histories. Companies must
rethink their traditional approaches to successfully face the
upcoming challenges. They must learn how to innovate and
change things when they go well. New emerging technologies
such as Al and IoT are the new frontiers of the digital
transformation that are radically changing the way consumers
and companies communicate and engage with each other.



Marketing makes a company a change-maker, while
communications tell the story to engage customers and
stakeholders. The book introduces brand positioning (to match
brand values and consumers’ attributes), and brand as human
being (to raise trust, loyalty and engagement among customers
and stakeholders), through Enel X and its partnership with
Formula E in the e-mobility case, and the PMI case (its disruptive
effect on tobacco industry). After a deep analysis of the
disruptive effects on business models of the digital
transformation, the book explores digital communications
through the Pietro Coricelli case (how a well-designed digital
strategy can raise reputation and sales). The book also provides a
new holistic approach and identifies a future leader, through the
H-FARM case (how to disrupt business models and education).
The book is aimed at researchers, students and practitioners, and
provides an improved understanding of marketing and
communications, and the evolution of the strategic,
organisational, and behavioural model.

Mathematics

From Creating the Pyramids to Exploring Infinity Arcturus
Publishing

In order to understand the universe you must know the language
in which it is written. And that language is mathematics. - Galileo
(1564-1642) People have always sought order in the apparent
chaos of the universe. Mathematics has been our most valuable
tool in that search, uncovering the patterns and rules that govern
our world and beyond. This book traces humankind's greatest
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achievements, plotting a journey through the mathematical
intellects of the last 4,000 years to where we stand today. It
features the giants of mathematics, from Euclid and Pythagoras,
through Napier and Newton, to Leibniz, Riemann, Russell, and
many more. Topics include: * Counting and measuring from the
earliest times * The Ancient Egyptians and geometry * The
movements of planets ¢ Measuring and mapping the world
Fuzzy logic and set theory ¢ The death of numbers ABOUT THE
SERIES: Arcturus Fundamentals Series explains fascinating and
far-reaching topics in simple terms. Designed with rustic, tactile
covers and filled with dynamic illustrations and fact boxes, these
books will help you quickly get to grips with complex topics that
affect our day-to-day living.

The Rooted Life

Cultivating Health and Wholeness Through Growing Your
Own Food Worthy Books

A permaculture expert and popular YouTube Homesteader shares
the skills and the delights of becoming a part of your own food
story in this inspiring, accessible, and beautiful invitation to a
more abundant, healthy, and connected life. Have you ever
wanted to experiment with growing your own food but didn’t
think you had the space, the time, or the knowledge? Justin
Rhodes thought the same thing—until after years battling
systemic illness and struggling to provide the kind of wholesome
food he wanted for his family, he bought a seed packet at the
grocery store and was hooked! Justin discovered the miraculous
potential and empowerment of working with nature to grow food
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for his family, and since that discovery, he has shared his self-
taught skills with hundreds of thousands of growers via his
popular YouTube channel and website. Whether you're looking for
greater food security, better health, tastier food, to save or earn
money, connect with your food source, this book is for you. If
you're looking for a different kind of life—a life focused on health
and wellness—take a look down the road less traveled. Looking
for every opportunity to pass his hard-earned knowledge onto
others, Justin Rhodes created this inspiring and practical
invitation to growing your own food and experiencing a more
connected, sustainable lifestyle, no matter where you live or how
much space you have. Filled with beautiful and inspiring
photographs from the Rhodes’ homestead and chock full of
resources, including gardening plans, everything you need to
know about raising chickens, tips for how to get your kids
involved, and even recipes for how to serve up your home-grown
goodness, The Rooted Life provides you with the inspiration, the
encouragement, and the practical wisdom that you need to begin
the journey to a more rooted life.

Emotionomics

Leveraging Emotions for Business Success Kogan Page
Publishers

‘| believe that 'emotion’ is where it's at' Tom Peters For far too
long, emotions have been ignored in favour of rationality and
efficiency, but breakthroughs in brain science have revealed that
people are primarily emotional decision-makers. Many companies
have not yet accepted that fact, much less acted on it. In this
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fully revised edition, Emotionomics will help you to understand
emotions in terms of business opportunities - both in the
marketplace and in the workplace. In today's highly competitive
marketplace where many products look alike, it is the emotional
benefit that can make the difference. At the same time,
companies with engaged, productive work forces will
undoubtedly achieve competitive advantage. Dan Hill's book
draws on insights gathered through facial coding, the single best
viable means of measuring and managing the emotional
response of customers and employees, to help you to leverage
emotions for business success in terms of branding, product
design, advertising, sales, customer satisfaction, leadership and
employee management. Emotions matter and Emotionomics will
help you to step closer to customers and employees, but step
ahead of your competitors.

Becoming Beholders

Cultivating Sacramental Imagination and Actions in
College Classrooms Lijturgical Press

Catholic colleges and universities have long engaged in
conversation about how to fulfill their mission in creative ways
across the curriculum. The "sacramental vision" of Catholic higher
education posits that God is made manifest in the study of all
disciplines. Becoming Beholders is the first book to share
pedagogical strategies about how to do that. Twenty
faculty—from many religious backgrounds, and in fields such as
chemistry, economics, English, history, mathematics, sociology
and theology—discuss ways that their teaching nourishes



students' ability to find the transcendent in their studies.
Non Obvious Megatrends

How to See What Others Miss and Predict the Future
IdeaPress Publishing

All New 10th Edition of the WS) bestseller! Featuring 10 Bold new
Trend Predictions Winner of 9 International Book Awards
Introducing the highly awaited tenth edition of The Wall Street
Journal bestseller and trend report featuring ten bold new
megatrend predictions that will shape our world in the coming
decade. What if you could predict the trends that will change
your business? For the past ten years, Rohit Bhargava's signature
annual Non-Obvious Trend Report has helped over a million
readers discover more than 100 trends changing our culture. Now
for the first time, Rohit and his team of Non-Obvious trend
curators reveal ten revolutionary new Megatrends that are
transforming how we work, play and live. -- How might the
evolution of gender fluid toys change our culture? -- What can the
popularity of handmade umbrellas and board games teach us
about the future of business? -- Why do robot therapists and
holographic celebrities actually demonstrate the importance of
humanity? The answers to these questions may not be all that
obvious, and that's exactly the point. This completely revised
10th Anniversary edition of Non-Obvious also offers an
unprecedented look behind the scenes at the author's signature
Haystack Method for identifying trends, and how you can learn to
curate and predict trends for yourself. You don't need to be a
futurist or innovator to learn to think like one. The key to growing
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your business or propelling your career into the next decade lies
in better understanding the present. The future belongs to non-
obvious thinkers and this book is your guide to becoming one.
Winner: Eric Hoffer Business Book of the Year Winner: Axiom
Award Silver Medal (Business Theory) Winner: INDIE Gold Medal
(Business Business Book) Finalist: Leonard L. Berry Marketing
Book Award Winner: IPPY Silver Medal (Best Business Book)
Finalist: International Book Award (Best Business Book) Official
Selection: Gary's Book Club at CES Winner: Non-Fiction Book
Award (Gold Medal) Winner: Pinnacle Best Business Book Award

Brand Society

How Brands Transform Management and Lifestyle
Cambridge University Press

"Think Coca-Cola. Think iPod. Think Nike. Think Google. Each of
these names represents a successful product or service but, more
importantly, they are all successful brands. Most attempts to
explain the role of brands focus on brands either as
managementtools (managerial perspective) or as symptoms of
consumerism (sociological perspective). In Brand Society, Martin
Kornberger combines these perspectives to show how brands
have the power to transform both the organizations that develop
them and the lifestyles of the individuals who consume them.
This holistic approach shows how brands function as a medium
between producers and consumers in a way that is rapidly
transforming our economy and society. Using an array of
practical case studies from a diverse set of organizations, this
book provides a fascinating account of the way in which brands
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influence the lives of individuals and the organizations they work
in"--Provided by publisher.

The Future of Airbnb and the Sharing Economy

The Collaborative Consumption of our Cities Channel View
Publications

This book deconstructs the ‘sharing’ marketing narratives
surrounding Airbnb and similar platforms. It provides a
conceptual analysis of the ‘sharing economy’ and
accommodation sector and furthers the ongoing discussion
surrounding Airbnb and the social sustainability of city tourism.
The volume analyses the touristification of neighbourhoods in the
context of broader economic and ideological shifts, thus bridging
the gap between academic and social debate. It presents four
different city scenarios of potential future developments and
evaluates the effects of different regulatory responses, giving
readers an understanding of the forces and factors at work and
envisioning the ultimate consequences of current developments.
The book will appeal to students and researchers in tourism and
hospitality studies, futures studies and urban planning, as well as
to policymakers and strategists in the hospitality and tourism
sectors.

The Invisible World
Understanding Angels, Demons, and the Spiritual

Realities That Surround Us /mage
Everybody has one. It's called a "haunt detector." It’s the little
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alarm that goes off in our heads whenever we detect that
something mysterious or supernatural has occurred. You could be
sitting around relaxing one day at home, and for no special
reason you start thinking about someone. Maybe you haven't
thought about this person in years. Then the phone rings; you
pick it up, and amazingly, it’s that person! Many of us have
experienced this phenomenon. What is it? Anthony DeStefano
answers this compelling question in his fascinating new book, The
Invisible World. No matter how little we may understand or how
fleeting such moments can be, he explains the reality of the
spiritual dimension that surrounds us and shows how it is
immediately accessible to everyone. All aspects of the spiritual
realm are discussed, including the existence of angels and
demons, the whereabouts of loved ones who have passed, and
even the presence and activity of God in our lives. Written to be
completely consistent with traditional Christian teaching, The
Invisible World will help readers embrace a certitude that makes
it easier to act according to their moral beliefs, give them a
greater sense of the richness of life, and show them that no
amount of suffering in their life—physical, mental, or
emotional—will ever be able to destroy the profound sense of
inner peace that can be experienced on a daily basis. For those
seeking reassurance about meaning in their life, nothing is more
significant than to be reminded that no one is alone. In The
Invisible World, Anthony DeStefano shows the truth of this in a
captivating and inspiring way.

Empower



How to Co-Create the Future

The first comprehensive look at the collaborative economy and
autonomous world. Featuring visionary entrepreneurs and
bestselling authors such as Adam Grant, Brad Feld, Shane Snow,
Alex Bogusky, Douglas Rushkoff, Rita McGrath, and Martin Ford;
as well as leaders of the collaborative economy movement
including Robin Chase, Chelsea Rustrum, Neal Gorenflo, Antonin
Leonard, and Arun Sundararajan

The Referral Engine

Teaching Your Business to Market Itself Penguin

The small business guru behind Duct Tape Marketing shares his
most valuable lesson: how to get your customers to do your best
marketing for you. The power of glitzy advertising and elaborate
marketing campaigns is on the wane; word- of-mouth referrals
are what drive business today. People trust the recommendation
of a friend, family member, colleague, or even stranger with
similar tastes over anything thrust at them by a faceless
company. Most business owners believe that whether customers
refer them is entirely out of their hands. But science shows that
people can't help recommending products and services to their
friends-it's an instinct wired deep in the brain. And smart
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businesses can tap into that hardwired desire. Marketing expert
John Jantsch offers practical techniques for harnessing the power
of referrals to ensure a steady flow of new customers. Keep those
customers happy, and they will refer your business to even more
customers. Some of Jantsch's strategies include: -Talk with your
customers, not at them. Thanks to social networking sites,
companies of any size have the opportunity to engage with their
customers on their home turf as never before-but the key is
listening. -The sales team is the most important part of your
marketing team. Salespeople are the company's main link to
customers, who are the main source of referrals. Getting them on
board with your referral strategy is critical. -Educate your
customers. Referrals are only helpful if they're given to the right
people. Educate your customers about whom they should be
talking to. The secret to generating referrals lies in understanding
the "Customer Referral Cycle"-the way customers refer others to
your company who, in turn, generate even more referrals.
Businesses can ensure a healthy referral cycle by moving
customers and prospects along the path of Know, Like, Trust, Try,
Buy, Repeat, and Refer. If everyone in an organization keeps this
sequence in mind, Jantsch argues, your business will generate
referrals like a well-oiled machine. This practical, smart, and
original guide is essential reading for any company looking to
grow without a fat marketing budget.
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